JUSTLUXE
A LUXURY LIFESTYLE, FASHION & TRAVEL DESTINATION
Since 2004
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Story

Since 2004, the JustLuxe team of
writers, videographers, and
contributors have engaged more
than 110 million affluent visitors
across 22-luxury lifestyle, fashion,

and travel categories.

LIFESTYLE

Auto ¢ Arts = Aviation * Boafs * Epicure * Tech * Leisure = House
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Work

‘THE SPIRIT OF EXPLORATION

$150MM of awareness, ——

activation, and

conversion campaigns
PASSPOK ‘

implemented for the

world’s leading brands
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/ORLD-CLASS LAS VEGAS RESTAURANTS

EXPERIENCE PURE PERFORMANCE

DISCOVER

NEW

ket
LIFESTYLE &
EXPERIENCES \ | e

ELEVATE YOUR TASTE




JUS‘I’Luxe LIFESTYLE TRAVEL FASHION CITY GUIDES BESTOFLUXE LUXEEPICURE

Male/Female: 55%/45%

Aver(]ge Age: 40 LIFESTYLE
GMC Supertruck: The Hummer Of The Future
Average HHI: $250K M
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Average HNW:  $1.5MM ; L
Visitors: 350K - Can
Page Views: 1.TMM R a
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Kyolo's thentic Luxtiry
Holiday, The Sophisticaicd Ryokans
By Nz

A Once-In-A-Lifetime Adventure

H o — Foolproof Thanksgiving 10 Best U.S. Golf Resorts For 2020 . §
O ur P remium an d L uxur y Wine Wisdon With Safety In Play In Northern Iceland With Luxury

i Picks L)
Dress Up With TheTop | Cofsclous Livie AtThe Plancerilne Travel Specialists, Black Tomato

Audience Extended: A

Reach: 22.8 Million e R T
Average HHI:  $179K
* Justluxe.com Traffic: GOOGLE analytic
5 Avcsouie Top- Doy R TS0 Riety The Open mUonLTkaI average 1|‘or 32020. "
Average HNW: $859K DV IAS y average for Q

R ** Extended Premium & Luxury Audience
Engagement lift: Google analytic, google
ad manager, brand partner reporting



Expertise

Utilizing over 15 years of cookieless n' &

conftent consumption research and | v

monetization experiences, we LY
engage and deliver double and v

tripled qualified, premium, and

luxury audiences for our clients. Q | ‘




Solutions

-Her‘ﬁve Content & Di
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* DIgITCﬂ Sponsorships
- +Social Media & Email




JustlLuxe

The result of a story done well. We create Ty p—— S
and distribute editorial, video, and assets, -

that exceed our partner’s delivery, L ot cuss us eess esagean
branding and performance KPIs = | B | 5
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« Reducing cost by promoting brands passion points
against JustLuxe cross-indexed content categories

» Driving qualified audiences at scale with 15 years of 2
cookieless content consumption research and , BOSE
monetization experience PANARAY
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VIKING OpenTable:  24S-com @ CAcsARS




Own the message and audience
with highly impactful digital
sponsorships of one or more of 22
relevant content lifestyle, fashion
and travel categories

*Cross platforms: Desktop/Mobile/Tablet
*100% SOV High-impact & standard IAB units

TASHIO \

er;;w sig’

5 Reasons to Stay at Marriott Puerto Vallarta

«National sponsorships available fresort & 5pa

*Integrated Publisher Partnerships

T GRUBHUB ' - GUESS §



EXPERIENTIAL

Delivering activations and experiences

to provide an elegant service, and
brand immersion that goes beyond
standard media

*Bespoke event programming

*Microsites production to support
custom content

*Product launches, lead generation,
reservations, and conversions

KIA'S DINE

*Retail and on-premise sales and foot SHT&'}]T\I’&RTOB ggMSUNG PANARAY AND
fraffic uplift programs SERIES LAUNCH MICHAEL VOLTAGGIO DRIVE
e o EVENT MEET THE CHEF

4 Part Series with
Restaurant Activaiiony

REMEMBER _

/ lost One
10 Remember
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V.IP. AND K900
EXPERIENCE il




JustLuxe loyal social
followers and emaill

subbscribers are engaged
and acftive

*Organic and Paid posts provide support to native
content campaigns. FB, Twitter, IG, and Pinterest

260K https://www.facebook.com/Justluxe
800K  hitps://www.instagram.com/justluxe/

« JustLuxe emails deliver a higher level of brand e T
. ps://twitter.com/JustLuxe
awareness, sales leads and customer conversion hitos://www binterest.com/iustiuxe/



https://www.facebook.com/JustLuxe
https://twitter.com/JustLuxe
https://www.pinterest.com/justluxe/
https://www.instagram.com/justluxe/

JustLuxe

CONTACT:

Gilbert Gautereaux Cate Bocchino

VP Business Development VP, Partnerships & Business Development
gilbertg@justluxe.com cateb@justluxe.com

(619) 865-7873 201.686.5657

For PR, Trade, or SEO inquiries please contact medial@JustLuxe.com

CONTENT CATEGORIES:

e AUTO e HOTELS e BEAUTY

o ARTS e RESORTS & SPAS o CHATTER

e AVIATION e VACATIONS e JEWELRY & WATCHES
e BOATS e VIDEOS e MENS STYLE

e EPICURE e VILLAS e VIDEOS

o TECH o WOMENS STYLE

e LEISURE

e HOUSE




We have spent over a decade working with the world’s leading brands.
Content Creation (Micro-sites), Video Production & Campaign Distribution.
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